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Abstract

Freemium refers to a business model in which manufacturers free provide basic
functions and services of a product to expand the user base, thus being able to charge
users additional fees for upgrading to the advanced service. We study this business
model by investigating continued paid use for YouTube Premium. Combined with
expectation-confirmation model, perceived value theory, satisfaction theory, this
study uses structural equation modeling to analyze data from questionnaires and
perform a correlation analysis. We find that expected confirmation, positive emotional
experiences, making users feel value for money, and increasing users' satisfaction can
all significantly increase users' willingness to continuously subscribe YouTube
Premium.

Keywords : Freemium, Expectation-Confirmation Model, Perceived Value Theory,
Satisfaction Theory, Structural Equation Modeling
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