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Abstract
This study investigates and analyzes the customer satisfaction of well-known Japanese
clothing brands Uniglo and GU in the Taiwan market. The motivation for the study
stems from the rapid development of these two brands in the global market, especially
in Taiwan where they have a large number of loyal customers. Uniglo is known for its
high-quality and affordable basic clothing, while GU is popular among young
consumers for its fashionable, affordable and quick-response to trend products.

In order to gain an in-depth understanding of the performance of these two brands in
the Taiwan market, we designed a questionnaire covering five aspects of service
quality (reliability, responsiveness, caring, certainty, and tangibility) and brand image.
Through detailed data analysis, we hope to find out customers' needs and expectations,
identify current problems, and make specific improvement suggestions for both
companies.

Research results show that GU's performance in tangibility is relatively weak, and
product descriptions and information need to be more improved to enhance customer
shopping experience. In terms of service quality, responsiveness and tangibility have a
significant impact on GU's customer satisfaction. To this end, we recommend that GU
strengthen employee training to ensure high response rates and improve product
descriptions and information.

This survey not only provides an analysis of the current situation of Uniglo and GU in

the Taiwan market, but also provides specific improvement suggestions for the two
brands, hoping to further enhance customer satisfaction and brand competitiveness.

Keyword :

customer satisfaction, Statistical analysis, service quality
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