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Abstract

By repositioning Taiwan tea in a fashion, delicacy image, XIE XIE Tea gradually
become success in the Europe market. Ms. Xie Yu-Tong, the founder of XIE XIE Tea
recognizes that this success experience can be replicate in the Asia market.
Accordingly, this study choose Vietnam, the 5th tea producing country, which is
influenced by confusion culture that makes their people have tea drinking habits. With
the growing economics, the age of 15 to 39 years old are more likely to persuade
fashion and innovation things, which may benefit for the promotion of XIE XIE Tea.
This study based on international marketing theory to evaluate the market entry
strategies of XIE XIE tea.

Keyword : XIE XIE Tea ~ Vietnam tea industry ~ Trade marketing ~ Marketing

communication ~ International marketing
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Table 1. World tea production (thousand tonnes)
Tablean 1. Production mondiale de thé (en milliers de tonnes)

Cuadro 1. Produccion mundial de té (miles de toneladas)

2006-08 2009 2010 2011 2012 2013

WORLD 38012 40400 43647 46270 47845 50639

Far East 28023 30897 32803 35791 37533 39656
Bangladesh 56.8 60.0 60.0 59.6 625 662
China (Mainland) 11505 13444 14751 16232 17898 19245
India 986.4 9821 9703 11197 11200 12004
Indonesia 1503 1569 1566 150.8 1509 1527
Sri Lanka 3113 2912 3314 3275 3284 3431
VietNam 158.0 1773 19%0 2[21 200.0 1&
Others 78.9 7.8 948 96.2 9.7 938
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Table 2. World tea exports (thousand tonnes)
Tableau 2. Exportations mondiales de thé (en milliers de tonnes)

Cuadro 2. Exportaciones mundiales de té (miles de

toneladas)
2006-08 2009 2010 2011 2012 2013
WORLD 1570.7 15447 16830 16748 16840 17685
Far East 10140 1008.8 10364 10519 10648 10779
Bangladesh 79 21 09 15 06 05
Sri Lanka 3035 279.9 305.8 3032 3061 311.0
China (Mainland) 2910 303.0 3024 3226 3218 3297
India 2002 1805 182.7 2053 1991 2092
Indonesia 91.7 923 87.1 755 70.1 70.8
VietNam 108.2 134.1 1-38.4 ﬁﬁ 145.0 @
Others 115 17.0 19.1 214 21 231
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