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Abstract

Due to the flourish in economy and depreciation of Japanese yen, the number of
Taiwanese tourists that travels to Japan has increased. Among these tourists, most rely
on travel agencies when traveling to Japan. What kinds of sales promotion can travel
agencies attract customers effectively? In addition, in the process of choosing
products, customers spend lots of time and efforts to get information; hence the
involvement of customers should also be taken into account within the decision
making.

In order to investigate which kind of sales promotion can attract the most
customers on one hand without any moderate variables, we divide sales promotion
into 4 types, namely monetary, utilitarian, hedonic and conditional. On the other hand,
by adding two moderate variables, Brand Awareness and Customer’s Involvement, we
observe the moderating effect.

For the empirical results, this paper uses factor analysis and reliability test at
first to extract important factors and to make sure the data are consistent and stable
respectively. After then, we use regression analysis to verify if the sales promotion
strategies influence purchase intention with and without the existence of moderate
variables.

Empirical evidences show that the monetary, utilitarian and hedonic promotions
have significant and positive impact on purchase intention no matter moderate
variables exist. However, the relationship between conditional promotion and
purchase intention is positive, but not significant. Thus, the travel agencies should
probably be avoiding of using this kind of promotion.

Keywords: Sales promotion strategy, Purchase intention, Brand awareness,
Customer’s involvement, Factor analysis, Reliability test, Regression analysis
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