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ύЎᄔाύЎᄔाύЎᄔाύЎᄔा 

  ҁࣴزԑӧ௖૸ନԾԖࠔจᆶ੃຤ޣӢનӵՖቹៜ੃຤ޑޣᖼວՉࣁǶҁࣴ

ޑࠔจౢࠔऍ฻ᛰ֩ໆೡ۫ᖼວၸԾԖࢂම࿶ӧۙԽМаϷநࣁኬჹຝܜϐز

੃຤ࣁޣЬǴႣीӧၸำύаୢڔБԄჹҞ኱ࣴزჹຝ຾ՉፓࢗǴ٠ճҔໆϯ಍

ीϩ݋БԄࣴزӣԏϐୢڔள่݀زࣴډǶႣය่ࣴ݀زхࡴԾԖࠔจ׎ޑຝǵ

ᄊࠠࢲғک࿶ӦՏޗޑޣᖼວཀᜫǹ੃຤کᖼວ୏ᐒޑޣሽ਱཮ቹៜ੃຤ک፦ࠔ

׎ځምߥจૈࠔ࿶ᔮૈΚගϲǴԶԾԖޑޣǴՠӵ݀੃຤ࡋ۸၈ޑจࠔ཮ቹៜ߾

ຝǵࠔ፦аϷሽ਱Ǵϝฅ཮֎Ї੃຤ޣӣᖼǴӢԜҁࣴزႣයԾԖࠔจҁ׎ޑي

ຝǵࠔ፦کሽ਱ஒࢂቹៜ੃຤ޣᖼວՉޑࣁЬाӢનǶႣය҂ٰԾԖࠔจ཰ޣё

ճҔԜ่ࣴ݀زǴଞჹ΢ॊΟᅿЬाӢન຾ՉமϯǴૈуமӧѱ൑΢ޑᝡݾΚǶ 
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Abstract 

The purpose of our study is to explore how cosmeceutical hypermarket own brand 

and consumer factors will influence consumers' buying behavior. In this study, 

sampling objects were once shopped in Watson and Cosmed. The study use 

questionnaire survey, and quantitative analysis. The expected results includes that its 

own brand image, quality and price will influence consumers' purchase motivation 

and purchase intention; consumers’ socio-economic status and lifestyle will affect 

their brand loyalty. However, if consumers' economic capabilities, and its own brand 

can keep their image, quality and price, it still can attract consumers purchasing. 

Therefore this study are expected that own brand image, quality and price will be the 

main factors that influence consumer buying behavior. The study anticipates that the 

own-brand companies can use this results to strength the three main factors above to 

improve their competitiveness in the market. 
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own brandǵ consumer factorsǵ loyaltyǵ purchase motivation ǵ 
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ಃ΋കಃ΋കಃ΋കಃ΋ക    ق߻ق߻ق߻ق߻    

ಃ΋࿯ಃ΋࿯ಃ΋࿯ಃ΋࿯    ࣴزङඳࣴزङඳࣴزङඳࣴزङඳ    

ӦՏǶԶӧ౜Ϟޑѱ൑΢೴ᅌ՞Ԗख़ाޑԃٰǴᛰ֩ໆೡ۫ӧѠ᡼߈     M ޗࠠ

཮ΠǴ੃຤ޣ໒ׯۈᡂᖼނಞᄍǴନΑԭ೤Ϧљ஑ᘕѦǴࡐӭޑ੃຤ޣΨ཮ᒧ᏷

Կᛰ֩۫௦ᖼሽՏၨեޑற֩ϷߥᎦࠔǴӧ໒ࢎԄѱ൑ԋޑߏᐒ཮ΠǴΨᡣᛰ֩

۫ளаӧόඳ਻ϐΠҬрߝ౳ޑԋᕮ Ƕൂᛰ֩ໆೡ۫཰ޣ઱઱׫Ε໒วᆶՉᎍၗ

ྍٰᘉεѱ൑ǴࣁΑமϯӧѱ൑ޑᝡݾΚǴ઱઱௢рԾԖࠔจ୘ࠔаගଯᕇճޜ

໔ǴՠόӕܭၸѐԾԖࠔจமፓեሽ਱Ǵ႟୧୘ѝ๱ख़ܭଓ؃നεճዎǴ౜Ϟ੃

຤ޕޣ᛽ک੃຤НྗޑගϲǴ੃຤ݙޣख़ޑόѝࢂሽ਱ԶςǴᗋԖౢࠔޑࠔจک

፦ǴᗋाᡣԾࠔࠔ႟୧୘Ǵ౜Ϟόՠाගϲౢޑ፦ǶӢԜၸѐѝ஑Јӧᎍ୧΢ࠔ

ԖࠔจԋࣁϦљޑค׎ၗౢǶ 

ಃΒ࿯ಃΒ࿯ಃΒ࿯ಃΒ࿯    ࣴز୏ᐒࣴز୏ᐒࣴز୏ᐒࣴز୏ᐒ    

    Ԗ٤Ў᝘ၗ਑ࣴز೿ࢂа፤БޑᢀᗺǴ຾ՉԾԖࠔจჹܭ႟୧୘ޑᓬǵӍ༈

ࢗፓ܈زࣴޑޣǹჹ੃຤(ᕞ,2011྆ࢫǵ݊ߙ׵ǵࡏ໳ܴཥ,2007;໳ඵ)௖૸ޑ

۳۳ѝ๱ख़ܭ੃຤ޑޣѦ೽੝܄Ǵჹܭᖼວ٠ؒޣԖϼεޑշ੻ᆶుΕࣴزǶฅ

ԶǴ੃຤ޑޣЈ౛੝܄Ψࡐࢂख़ाޑǴӵ݀ૈ୼кϩᕕှ੃຤ޑޣᄊࡋǴஒёග

 ,ቅ଄ᓪ)ࡋ۸၈ޑจࠔܭჹޣ᝼ǴӢԜගଯ੃຤ࡌޑ܄ᛰ֩႟୧୘฼ౣٮ

2010)ǶԖ᠘ܭ੃຤ޣჹܭԾԖࠔจϐௗࡋڙҭВ੻ගܹǴΑှ੃຤ޣჹԾԖࠔ

จ׎ຝޑᇡکޕᖼວՉࣁΨࢂՉᎍ฼ౣޑख़ाᕉ࿯Ƕ੃຤ޣჹঁܭΓҔޑࠔᇡޕ

ሽॶࢂ߾ၨόዴۓЪόܰᑽໆޑǴΨ཮ԖၨӭঁΓЬᢀӢનϷኳጋޑᢀۺӧځ

ύǴόᆅ٬ࢂҔ࿶ᡍǵ௃׎ǵಞᄍࠔ܈จᇡޕ฻Ƕ 

ҁࣴزᇡࣁᛰ֩ໆೡ۫ӧ௢рԾԖࠔจਔǴԖుΕΑှԾԖࠔจᆶ੃຤ޣӢ

નჹᖼວՉޑࣁѸा܄ǶӢԜǴҁࣴزགྷाᕕှନΑԾԖࠔจޑ୘ࠔҁޑي੝܄

ϐѦǴ੃຤ޑޣব٤Ѧ೽کϣ೽੝܄ஒ཮ቹៜ੃຤ޑޣᖼວՉࣁǶࡺҁࣴࣴޑز
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΋ǵ ௖૸ԾԖࠔจჹ۸၈ޑࡋቹៜ 
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Ѥǵ ௖૸੃຤ޣӢનჹ۸၈ޑࡋቹៜ 

ϖǵ ௖૸੃຤ޣӢનჹᖼວ୏ᐒޑቹៜ 

Ϥǵ ௖૸੃຤ޣӢનჹᖼວཀᜫޑቹៜ 

Ύǵ ௖૸ԾԖࠔจᆶ੃຤ޣӢનޑҬϕբҔჹ۸ܭ၈ޑࡋቹៜ 

Ζǵ ௖૸ԾԖࠔจᆶ੃຤ޣӢનޑҬϕբҔჹܭᖼວ୏ᐒޑቹៜ 
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ಃΒകಃΒകಃΒകಃΒക    Ў᝘௖૸Ў᝘௖૸Ў᝘௖૸Ў᝘௖૸    

ಃ΋࿯ಃ΋࿯ಃ΋࿯ಃ΋࿯    ѱ൑ཷݩᆶϦљङඳѱ൑ཷݩᆶϦљङඳѱ൑ཷݩᆶϦљङඳѱ൑ཷݩᆶϦљङඳ    

΋ǵѱ൑ཷݩ 

    Ѡ᡼നԐᑫଆȸᛰ֩۫ȹ೭ঁຒǴଆྍܭ 199嫺 ԃநࢂऍಃ΋ৎ۫ޑ೛ҥ໒

ǶۙԽМӧۈ 1987 ԃ຾ΕѠ᡼ǴࢂШࣚ߻Οεᛰ֩೯ၡϐ΋ǴӧӄౚԖ΋ίӭ

ঁᏵᗺǶӵϞǴѠ᡼ۙࢂԽМӧࢪ٥Ᏽᗺനӭǵᔼၮനԋфޑѱ൑(Ӻ≆≆Ǵ

200嫺)Ƕ߈ԃٰԖຫٰຫӭ཰ޣ઱઱уΕᛰ֩۫ౢ཰ٰϩ१೭༧εሪǴཀښ๱ѱ

൑ሡࡋ؃ϐଯǴӧᛰ֩ѱ൑ԋޑߏᐒ཮ΠǴᆶځ΋ٰښӣޑѺሽ਱ᏯǴόӵуம

ԾԖࠔจ୘ౢޑࠔᎍǴаቚу׳ӭޑᔼԏǶ 

ΒǵۙԽМङඳ 

    ۙԽМ໣იȐ३ෝȑԖज़Ϧљکࢂ૶໳঵ᄡΠޑ୯ሞ႟୧Ϸ१ࠔᇙ೷ᐒᄬǴ

႟୧୘ǴӧӄౚࠔϷऍ৒ౢ଼ߥޑӄౚനεࢂ 33 ঁ୯ৎᏱԖ 9,700 ໔႟୧୘ Ǵ۫

ԃᎍ୧ᚐຬၸԭሹෝϡǶѠ᡼ۙԽМܭ 1987 ԃബҥǴᏱԖຬၸ 440 ໔ߐѱǴѠ

᡼ 20-40 ྃζ؂܄ 2 Տ൩Ԗ΋ՏۙࢂԽМத࠼Ƕ२ബȨວ຦ଏ 2 ७ৡሽȩϷȨΜ

ѤϺଏඤ೤ȩ୍ܺޑǶ஑཰ޑᎫ۫ᛰৣǴඹ؂Տ៝࠼ගٮխ຤଼நᒌ၌Ǵዴ؂ߥ

΋Տ៝࠼ள܌ډሡࠔౢޑϷࡌ᝼Ƕ 

Οǵநࢂऍङඳ 

    நࢂऍᛰ֩۫ബҥܭ 199嫺 ԃǴ߯җ୯ϣനεೱᙹ೯ၡ಍΋ຬ୘Ȑ7-ELEVEnȑ

ԭϩϐԭ׫ၗ೛ҥϐཥ٣཰Ƕநࢂऍബ཰߻ΎԃࣁᖝཞރᄊǴ92 ԃ२ࡋᙯᖝࣁ

ࣦǴځᔼ཰ᚐа؂ԃ ǴᄒԿߏ౗ԋߏԋޑ20% 2012 ԃ 2 ДхࡴѠ᡼ǵዋ෫ǵߎ

ӚӦςຬၸߐ 3嫺嫺 ৎϩ۫ӧ҇ࣁ౲୍ܺǶځ࿶ᔼ௦Вسᛰ֩۫॥਱Ǵ۫⬏وλೕ

ኳၡጕǴ୘ࠔ௨ӈΨၨࣁᏱᔒǴՠமፓ᏾ዅܴߝǴЪᐱৎЇ຾ӭᅿВҁ୘ࠔǶ 

ಃΒ࿯ಃΒ࿯ಃΒ࿯ಃΒ࿯    ԾԖࠔจԾԖࠔจԾԖࠔจԾԖࠔจ    

ֆࣁ(1998)݊ߙ႟୧୘ԾԖࠔจΠۓကǺ႟୧཰ޣ೸ၸ୯ϣѦቷ୘ޑӝ
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բǴճҔᇙೡӕ࿉ࢂ܈жπБԄǴғౢ໻ӧ႟୧཰ޣҁي୘۫ᎍ୧ϐౢࣣࠔёᆀ

ԾԖࠔจǴΞёᆀଛᎍ୘ࠔจ 

΋ǵԾԖࠔจࠔ፦Ǻ 

Kent (1982)ࣴزว౜ޕ᝺ࠔ፦ӧ੃຤ޣᖼວՉࣁύתᄽࡐख़ाفޑՅǴ੃

຤ޣӧբԾԖࠔจౢࠔຑሽਔǴനޔௗԵໆޑ൩ࠔࠔౢࢂ፦Ǵ܌а੃຤ޣჹౢࠔ

 ᖼວཀᜫǶLichtenstein, Ridgway,andޣௗቹៜ੃຤ޔ፦ᓬӍ཮ࠔ᝺ޕޑ

Netemeyer (1993)ჹԾԖࠔจ຾ՉࣴزǴว౜੃຤ޣჹեሽԾԖࠔจౢࠔǴዴჴ

཮Ԗࠔ፦΢ޑᅪቾǴफ़եځᖼວཀᜫǶMarcel ࠔ຾ՉჹԾԖޣว౜ӧ੃຤زࣴ

จౢޑ୍ܺ܈ࠔᖼວ،฼ၸำύǴ੃຤ޣҁي཮Ӄჹౢౢ୍ܺ܈ࠔғޕ᝺ࠔ፦Ǵ

ௗ๱ωԖᖼວཀᜫౢғǶ 

ΒǵԾԖࠔจሽ਱Ǻ 

୯ϣໆೡ۫ߏයೀܭሽ਱ޑଯࡋᝡݾύǴҞ߻ໆೡ۫׳ᑈཱུว৖ԾԖࠔ

จǴ߈ԃٰᑈཱུගଯԾԖࠔจޑКख़Ǵሽ਱೯தК΋૓ӕ୘ەߡࠔΟډѤԋǴᡣ

੃຤ౢޣғКၨӊᆉޑག᝺Ƕ 

ΟǵԾԖࠔจ׎ຝǺ 

Park, Jaworski and MacInni(1986)ᇡࠔࣁจཷۺΏࢂҾ཰ӧ຾Εѱ൑߻Ǵ

୷ܭᅈى੃຤ޑޣሡ፟܌߻؃ϒޑཀကǴځ཮ቹៜډ੃຤ޣჹࠔܭจޑᖄགྷ׎ຝ

ᆶࠔจۓՏޕޑ᝺Ǵӕਔࡰрࠔจ׎ຝჹᎍ୧ԖޔௗቹៜǶRao and Bergen(1992)

ᇡࣁ႟୧୘׎ޑຝჹ࠼៝ܭ੃຤ՉࣁԖ،ޑ܄ۓቹៜǴ੃຤഻ޣ៿ډӑຝӳޑ୘

۫੃຤ǶӢԜǴჹܭԾԖࠔจว৖ԶقǴ୘۫᏾ᡏऍགуமȐӵගଯ۫ϣᘍ೛ࠔ

፦ǵو࡭ߥၰ೯ᄣǵଳృǵᐩӀܴߝȑԖշගϲ੃຤ޑޣᖼວཀᜫǶջ੃຤ޣჹ

୘۫҅࡭ܤय़ຑሽਔǴдჹԾԖࠔจౢࠔᖼວཀᜫཇଯǶ 

ಃΟ࿯ಃΟ࿯ಃΟ࿯ಃΟ࿯    ੃຤ޣӢન੃຤ޣӢન੃຤ޣӢન੃຤ޣӢન 

   ੃຤܈ޣৎीൂՏޑΓα಍ीᡂኧǴӵ܌ளǵԃសǵ௲ػНྗǵϷৎ৥Γα

ኧ฻Ǵ֡཮ቹៜ੃຤ޣჹᇙ೷୘ࠔจ܈ԾԖࠔจޑᖼວ،฼(Richardson, Jain, 
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and Dick, 1996)Ǵ΃૓ԶقǴଯ܌ளޑ੃຤ࢂޣӄ୯ࠔ܄จޑ࿶த٬ҔޣǴӢ

ࠔ܄ሽ਱ᖼວӄ୯ޑምǴЪᜫཀбКၨଯߥ፦КၨԖࠔޑจࠔ܄ӄ୯ࣁдॺᇡࣁ

จ(Png and Reitman, 199嫺)ǶRaju et al.(199嫺)ࡰрǴԾԖࠔจӢሽ਱ၨեǴ

ว౜Ǵ྽࿶زࣴޑǶHoch and Banerji (1993)ޣ੃຤ޑЇჹሽ਱Кၨ௵ག֎ࡺ

ᔮඳ਻૰ଏǴঁΓёЍଛ܌ளΠफ़ǴԾԖࠔจޑѱ൑ ՞Ԗ౗཮ቚуǶStarzynski 

(1993)ᇡࣁǴԾԖࠔจޑЬा੃຤௼ဂаե܌ளǵᙔሦ໘ભޑৎीൂՏࣁЬǶ݅

ໜሺǵමࡏ჏(2004)ࡰрǴ ჹሽ਱௵གޑ੃຤ޣཇӭǴدԖࠔจౢޑࠔᎍ୧ᚐ

ཇଯǶ 

΋ǵ੃຤ޗޑޣ࿶ӦՏǺ 

    ੃຤܌ޑޣளཇեǴ ሽ਱ཀ᛽ཇଯ(Gabor and Granger, 1979; Lumpkin, 

Hawes, and Darden, 1986)Ǵሽ਱ཀ᛽ࣁቹៜ੃຤ޣჹᖼວԾԖࠔจޑЬाӢ

નǶሽ਱ཀ᛽ё೏ۓကࣁȨ੃຤ޣ஑ܭݙᖼວեሽ୘ޑࠔำࡋȩ(Lichenstein, 

Ridgway, and Netemeyer,1993)Ǵሽ਱ཀ᛽ᆶ੃຤܌ޑޣளǵჹߦᎍϷשԌ୘ࠔ

ᜢ߯ǴӢԜǴ Ҕሽ਱ޑԖ࣬྽ஏϪࡋख़ຎำޑ܄፦ᜢᖄࠔᖼວǵϷჹሽ਱ᆶޑ

ཀ᛽ٰຑ՗੃຤ޣჹԾԖࠔจޑᖼວǴ ёа࿯࣪ᇆ໣੃຤ঁޣΓၗૻ܌ሡޑԋ

ҁ(Batra and Sinha, 2000)ǹ 

Βǵ੃຤ޑޣғࠠࢲᄊǺ 

    Plummer(1974)ᇡࣁȨғࠠࢲᄊࢂ੃຤ޑޣሽॶᢀǵཀـǵࢲ୏ǵᑫ፪ޑᆕ

ӝ߄౜ȩǶࡰ٠рғࠠࢲᄊΏஒ੃຤ޣຎࣁ᏾ᡏǴЬाӧඔᛤ੃຤ޑޣҁ፦Ϸࢲ

୏БԄǶӧՉᎍޑཀ఼΢Ǵғࠠࢲᄊ୔႖ջࢂଞჹҞ኱ѱ൑ஒ੃຤ޣ຾Չғࢲϯ

ΓሽॶᢀঁࣁᄊΏࠠࢲғࣁᇡ߾ඔॊǶEngelǴBlackwell and Kollat(1982)ޑ

ᆶΓ਱ޑᆕӝ߄౜ǶSolomon(200嫺)ǵഋדሎ฻Γ(2007)฻ҭᇡࣁғࠠࢲᄊΏϸ

ᔈрΓॺϩଛਔ໔ᆶࢲ୏ਔ໔ϐ׎ԄǴඤقϐǴғࠠࢲᄊঁࢂᡏܭ੿ჴғࢲύϐ

ᅿᅿ߄౜Ǵӵࢲ୏ǵᑫ፪ᆶ࣮ݤཀـϐғࢲኳԄǶฅԶǴঁΓғࢲሽॶᢀుڙԾ

ᄊϝӢΓԶ౦ǴࠠࢲᕉნϐύǴൂ΋ঁᡏϐғࢲ཮ᆶғޗӕ΋ܭቹៜǴջ٬ೀي
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ѦӧᕉნϷϣӧЈ౛࿶ڙΓሽॶᢀᆶΓ਱੝፦ϐಔӝǴϷঁࣁᄊ߯ࠠࢲǴғࡺࢂ

΋ೱՍ᏾ӝԶԋǶ 

ಃѤ࿯ಃѤ࿯ಃѤ࿯ಃѤ࿯    ۸၈۸ࡋ၈۸ࡋ၈۸ࡋ၈ࡋ    

    Ҿ཰ᏱԖ۸ޑ၈៝ࢂ࠼ᝡݾᓬ༈ޑख़ाٰྍϐ΋(Parasuraman,Zeithaml 

and Berry, 1991)ǶSelnes (1993)ᇡ۸࠼៝ࣁ၈ࢂࡋ੃຤ޣჹౢၲ߄୍ܺ܈ࠔ

 Ƕ(Dick and܄ёૈޑӝऊុऊ୍ܺ܈҂ٰᖼວࡴ໼ӛǴхޑࣁ΋ᅿཀკՉޑ

Basu,1994)ᇡ۸࠼៝ࣁ၈ঁࢂࡋΓჹЬᡏ(ࠔจǵ୍ܺǵ୘۫ࠔౢ܈ගޣٮ)࣬ޑ

ᜢᄊکࡋख़ፄᖼວޑᜢ߯மࡋǶ(Hepworth and Mateus,1994)ᇡ۸࠼៝ࣁ၈ࢂࡋ

  ཀᜫǶ(JonesޑཀკϷӛдΓ௢ᙚޑࠔдౢځϦљۓᖼວ੝܈ख़ፄᖼວ࠼៝

and Farquhar,2003)வঁٿϕ୏۸ޑ၈ཷۺϯٰۓက៝۸࠼၈ࡋǴᇡ۸࠼៝ࣁ၈

 Ƕࡋᜢ߯மޑϐ໔ࣁՉکࡋᄊܭԾٰۓ،ޑࡋ

    AakerȐ1991ȑஒࠔจ۸၈ߎ٩ྣࡋӷ༣ቫભٰϩᜪǴӅԖϖঁቫભǶಃ΋

ቫـࣁ౦ࡘᎂࠠค۸၈ޣǴԜᜪᖼວ،฼ޣჹሽ਱Ӣન੝ձ௵གǴѝӧཀࠔࢌจ

ಞᄍࠠ۸၈ࣁǹಃΒቫقёࡋจ۸၈ࠔޑᒏ܌୏ǴӢԜคࢲᎍߦޣ܈שցԖѺࢂ

จǴऩाࠔࢌᖼວޑ܄จ٠คόᅈཀǴԶЪς࿶ಞᄍࠔࢌჹޣǴԜᜪᖼວ،฼ޣ

дॺᙯඤࠔࢌจǴдॺ཮᝺ள࣬྽޸຤Κ਻ǹಃΟቫࣁᅈཀࠠࠔจ۸၈ޣǴԜᜪ

຤޸ा߾จࠔаऩाдॺᙯඤ܌ᅈཀǴޑจ࣬྽ࠔޑᖼວ܌ჹдॺޣᖼວ،฼ޑ

࣬྽ӭޑԋҁǹಃѤቫࣁ௃གࠠ۸၈ޣǴԜᜪᖼວ،฼ࢂޣ੿഻҅ӳдॺ܌ᖼວ

ࣁǹനଯቫࡋ௃གᆶᄊޑจς࿶ว৖р࣬྽҅य़ࠔޑ៿഻܌จǴ٠Ъჹдॺࠔޑ

จϐѦǴΨ࣬྽ࠔޑ೸ᖼວ܌ନΑ࣬྽ᅈཀдॺޣǴԜᜪᖼວ،฼ޣᒍࠠ۸၈܍

ᄪࣁจࠔᒍǴΨаԜ܍ޑจ๏ϒЈ౛΢ࠔจǴ٠Ъ཮ჹԜࠔޑᖼວ܌ӳдॺ഻ޑ

٠ჹԜࠔจଅ᝘ࣗԿቹៜдΓǴԜᜪࠠ۸ޑ၈ޣჹಔᙃԶࢂقനԖሽॶ࠼៝ޑǶ 

    ჹࠔܭจ۸၈ۓޑࡋကǴᏢޣε೽ҽ໼ӛᇡۓȨࠔจ۸၈ࡋȩࢂᅿՉࣁ΢ޑ

จ۸ࠔ୷Ǵ2003ȑǺ(1)ےȩх֖ΟᅿཀကȐ໳ࡋจ۸၈ࠔᇥǴȨٰࣁ౜Ƕ൩Չ߄

၈ࠔࢂࡋจᖼວՉࣁύޑ΋ᅿୃـᒧ᏷ՉࣁǴ೭ᅿՉ߄ޑࣁ౜ж߄๱ჹܭόӕࠔ
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จࠔౢޑԖόϦѳޑᖼວՉࣁǶ(2)ࠔจ۸၈ࣁࡋख़ፄᖼວՉࣁǴж߄๱ӧόӕ

ᖼວК౗Ǵջޑ΢ࣁՉޣ੃຤߄жࡋจ۸၈ࠔᖼວǶ (3)ޑจࠔۓ੝ܭਔ໔ჹޑ

੝ࠔۓจӧᖼວύ܌՞ޑКٯຫଯǴ߄Ң੃຤ޣჹ၀ࠔจຫ۸၈Ƕ 

    җа΢࣬ᜢۓကёளޕǴ۸၈࠼៝ޑ཮࿶தᆶϦљҬܰǴ٠Ъלܢᝡޑޣݾ

ᇨൽǴᆶϦљᆢߏ࡭ΦޑҬܰᜢ߯٠஥ٰճዎǶ 

ಃϖ࿯ಃϖ࿯ಃϖ࿯ಃϖ࿯    ᖼວ୏ᐒᖼວ୏ᐒᖼວ୏ᐒᖼວ୏ᐒ    

٩Ᏽ Gilbert (1991)ගрၯ࠼،฼ࢎᄬࡰрၯ࠼཮Ӣ୏ᐒǵঁ܄ǵᇡޕϷ

Ꮲಞ฻ϣӧӢનቹៜᖼວ،฼ǴӢԜǴ୘ࠔᖼວ୏ᐒࢂख़ाޑǴஒ཮ቹៜ੃຤ޣ

 Ƕࣁ੃຤،฼аϷՉޑុࡕ

Tauber (1972)ჹܭᖼວ୏ᐒᇡࣁۓΓॺᖼނਔᔈ၀Ԗ΋٤ٰԾᖼނՉࣁҁ

ࣁஒᖼວ୏ᐒᘜځࡕزਏҔϐ୏ᐒǴ࿶җࣴࠔԾౢٰߚǴԶي 7 ໨Ǻ(1)ࣁѳ఩

คޑڻВதғࢲቚబ΋٤኷፪ǹ(2)ڙ٦ᖼނа؃Ծךᅈىǹ(3)ΑှཥࢬޑՉᖿ

༈ǹ(4)עᖼނ྽բ೿ѱғޑ္ࢲ΋ᅿၮ୏ǹ(嫺)ᙖ๱ௗ᝻୘ڙ٦ࠔགڈ۔ᐟǹ(6)

ଓ؃ЊѦޗҬ࿶ᡍǹ(7)ڙ٦૸ሽᗋሽ܈ວשډᙑەߡکࠔ೤ޑ኷፪ᆶԋ൩གǶ 

Buttle and Coates (1984)᏾ӝ Tauber ᖼວ୏ᐒѦǴ٠ஒᖼວ୏ޑගр܌

ᐒϩࣁ 8 ໨Ǻ(1)ఠਔ໔ǹ(2)ܫ᚞ǵግಞᆶڈᐟǹ(3)܄਱ϸ৔ǹ(4)ᕇڗၗૻǹ

(嫺)ճҔᆶ୘۫ޑຯᚆբࣁᖼޑނ΋ঁਓՉǹ(6)ޗҬࢲ୏ǹ(7)ᒧ᏷Кၨǹ(8)

ӧ੝ձޑ൑ӝύගଯيሽǶ 

Schiffman and Kanuk (2000)ǵTauber (1972)ගрǴ੃຤ޑޣᖼວ୏ᐒࢂ

੃຤ޣӧ౛܄Ϸག܄ሡ؃០ΚΠԶౢғޑǶ 

DawsonǵBlock and Rideway (1990)ᇡࣁाᕕှᖼނ୏ᐒѸ໪Եໆᖼࢲނ୏

ගޑٮ᏾ᡏᅈཀǴ྽ᖼޣނԖமਗ਼܈ࠔౢޑ࿶ᡍ܄୏ᐒਔǴ཮ౢғၨӭޑᐟᓰǵ

ඍזϷᅈཀޑ௃ᆣǴౢࠔ୏ᐒமޑᖼޣނᖼວཀᜫၨமਗ਼ǶΞӢࣁᖼނ୏ᐒుڙ

ଷ೛рวǴکᢀᗺޑॺаόӕޣ཮Ўϯ฻ǴᏢޗᄊǵࠠࢲӵғٯдӢનቹៜǴځ

௦ҔόӕزࣴޑБԄǴว৖ӚԄӚኬޑᖼނ୏ᐒϩᜪǴٯӵ Kim,Kim and Kang 
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(2003) аऍ୯Μ൳ྃޑ 嫺31 Տԃᇸ੃຤ࣁޣჹຝǴஒᖼނ୏ᐒϩ୍ܺࣁǵ࿶

ᔮǵӭϡǵѦ१ǵᆶޗҬϖᅿ୏ᐒǴќѦ Kim, Kang and kim (200嫺) Ξׯаऍ

୯ 嫺嫺 ྃа΢ 419 ՏԴԃ੃຤ࣁޣჹຝǴஒᖼނ୏ᐒϩࣁ੃຤Ꮴӛ (୍ܺǵሽ

ॶǵᆶ໯१੃຤)ǴаϷ࿶ᡍᏤӛ (ু኷ᆶऍᏢ᠘፞)ǴԶၨதҔޑϩᜪࣁ

Westbrook ᆶ Black (198嫺)ޑႣයਏҔ(anticipated utility)ǵفՅۓڋ(role 

enactment)ǵα࿞០٬(word of mouth)ǵന፾ϯᒧ᏷(choice optimization)ǵ

ᖄᛠ(affiliation)ǵ៾Κ(power and authority)ǵڈᐟ(stimulation) ӅΎᅿ

ᖼނ୏ᐒǶ 

ಃϤ࿯ಃϤ࿯ಃϤ࿯ಃϤ࿯    ᖼວཀᜫᖼວཀᜫᖼວཀᜫᖼວཀᜫ    

΋ǵۓက 

    Doddset al.Ȑ1991ȑᇡࣁᖼວཀᜫࣁ੃຤ޣᜫཀ຾Չᖼວࢌ໨ౢޑࠔᐒ౗ǵ

ёૈ܄ᆶཀკǶќѦ٩ྣSchiffman and KanukȐ2000ȑزࣴޑ‚ஒᖼວཀᜫ

ȐPurchase Intentionȑۓကࣁᑽໆ੃຤ޣᖼວࢌ໨ౢࠔϐёૈ܄Ǵᖼວཀᜫຫ

ଯջ߄Ңᖼວޑᐒ౗ຫεǴऩϸࢀр҅य़ޑᖼວཀᜫޑ੃຤ޣǴஒ׎ԋ҅ӛ܍

ᒍǴԶځჴሞ΢ౢғᖼວՉޑࣁёૈ܄ΨཱུଯǶ 

ΒǵቹៜӢન: 

    ӧKotlerȐ2003ȑزࣴޑύ߾ගрΑΒঁ཮ቹៜᖼວཀᜫޑӢનǺȐ1ȑд

ΓޑᄊࡋȐ2ȑᜤаႣයޑ௃ნӢનǺ੃຤ޑޣᖼວཀᜫࢂ୷ܭႣයৎ৥ԏΕǴ

Ⴃයޑሽ਱ǴکႣයࠔౢޑճ੻Զ׎ԋǶӵ݀ӧ੃຤ޣջஒᖼວ߻ޑδǴँฅว

ғᜤаႣයޑ௃ნӢનǴ߾ёૈ཮ׯᡂ੃຤ޑޣᖼວཀᜫǶ཮ቹៜᖼວཀᜫޑӢ

નԖࡐӭǴٯӵǺޕ᝺॥ᓀǵ୘۫׎ຝǵౢࠔࠔ፦ǵౢࠔα࿞ǵౢࠔၗૻǵၸѐ

 ;࿶ᡍ฻(Heijden and Verhagen, 2004; Jeong and Lambert, 2001ࠔౢ

Schlosser,2003; Ree, 2003)Ƕ 

Οǵᑽໆ኱ྗ: 

    Sirohiet al.Ȑ1998ȑࡰрᑽໆ੃຤ޑޣᖼວཀᜫǴᔈவ۸၈ٰࡋᑽໆǴх
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ཀᜫǶZeithamlȐ1988ȑޑཀᜫϷӛдΓ௢ᙚޑࠔӭ୘׳ӆᖼວཀᜫǵ҂ٰᖼວࡴ

ǴаёૈᖼວǵགྷाᖼວᆶԵቾᖼວݤБޑ᝺ሽॶٰᑽໆᖼວཀᜫޕගрճҔ߾

฻բୢࣁ໨ᡂኧǴٰᑽໆᖼວཀᜫำޑࡋଯեǶԜѦǴHeskett et al.Ȑ1994ȑ

ගраȨ៝࠼੮Ӹ౗ǵख़ፄᖼວ౗ǵ௢ᙚ౗ȩ฻ᄬय़ᑽໆᖼວཀᜫǶ 
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ಃΟകಃΟകಃΟകಃΟക    ࣴزБزࣴݤБزࣴݤБزࣴݤБݤ    

ಃ΋࿯ಃ΋࿯ಃ΋࿯ಃ΋࿯    ࢎᄬკࢎᄬკࢎᄬკࢎᄬკ    

 

 

 

 

 

 

 

 

 

 

 

 

 

ಃΒ࿯ಃΒ࿯ಃΒ࿯ಃΒ࿯    ࣴزଷ೛ࣴزଷ೛ࣴزଷ೛ࣴزଷ೛    

ҁࣴزᇡࣁᛰ֩۫ޑԾԖࠔจ׎ޑຝǵࠔ፦ǵሽ਱੃຤۸ޑޣ၈ࡋԖ΋ۓ

Ǵ཮ࡕӧ٬ҔϷКၨϐޣจǴ੃຤ࠔԾԖޑቹៜǴ౜ӧѱय़΢р౜೚ӭᛰ֩۫ޑ

ᒧ᏷ሽ਱ӝ౛ࠔ፦ΞӳޑจηᝩុᖼວǴӵ݀ૈගଯԾԖࠔจ׎ޑຝǵࠔ፦ǵሽ

਱࣬ૈߞᡣ៝ޑ࠼ӣࢬ౗΢ϲǴҁࣴزଷ೛ H1H1H1H1ǺǺǺǺԾԖࠔจ཮ቹៜ੃຤۸ޣ၈ࡋԾԖࠔจ཮ቹៜ੃຤۸ޣ၈ࡋԾԖࠔจ཮ቹៜ੃຤۸ޣ၈ࡋԾԖࠔจ཮ቹៜ੃຤۸ޣ၈ࡋ 

΋૓Γӧ΋٤ғࢲѸሡ٬ࠔҔֹϐࡕǴ཮໒ۈ೭ԛाᖼວӕ΋ঁจηǴ܈

ࢂ܈จηޑ཮ჹԾρ᝺ளӑຝӳۓจǴ΋ࠔޑඤঁจηҔ࣮࣮Ǵ೯தा჋၂ཥࢂ

Кၨ࣮ەߡଆٰΞԖߥምޑจηౢғᖼວޑ୏ᐒǴ࣬ߞӵ݀ૈ୼ගϲ׎ຝǵफ़ե

ሽ਱Ǵ΋ۓ཮ᡣ៝ޑ࠼ᖼວ୏ᐒቚуǴҁࣴزଷ೛ H2H2H2H2ǺǺǺǺԾԖࠔจ཮ቹៜ੃຤ޣԾԖࠔจ཮ቹៜ੃຤ޣԾԖࠔจ཮ቹៜ੃຤ޣԾԖࠔจ཮ቹៜ੃຤ޣ

ԾԖࠔจǺ 

 ຝ׎

 ፦ࠔ

ሽ਱ 

੃຤ޣӢનǺ 

 ࿶ӦՏޗ

ғࠠࢲᄊ 

۸၈ࡋ 

ᖼວ୏ᐒ 

ᖼວཀᜫ 

H1;H2;H3 

H4;H嫺;H6 

H7 

H8 

H9 
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ᖼວ୏ᖼວ୏ᖼວ୏ᖼວ୏ᐒᐒᐒᐒ    

੃຤ޣ೻ᛰ֩۫ޑਔংǴᖼວবᅿࠔจ܄ۓ،ޑӢનόѦЯ٬Ҕଆٰޑག

᝺ǵ᏾ᡏࠔจ׎ຝаϷሽ਱ӝ౛ำࡋǴ੃຤ޣाࢂޑ΋ᅿԖߥምޑག᝺Ǵࠔจ๏

੃຤ߥޑޣምགຫଯǴ੃຤ޣᖼວޑཀᜫԾฅ཮ගଯǴाᡣ੃຤ޣ᝺ளԖߥምǴ

ଷ೛ز፦Ծฅाଯǵሽ਱྽ฅΨाӝ౛ǴҁࣴࠔຝԾฅाӳǵ׎ޑจࠔ H3H3H3H3ǺǺǺǺԾԾԾԾ

Ԗࠔจ཮ቹៜ੃຤ޣᖼວཀᜫԖࠔจ཮ቹៜ੃຤ޣᖼວཀᜫԖࠔจ཮ቹៜ੃຤ޣᖼວཀᜫԖࠔจ཮ቹៜ੃຤ޣᖼວཀᜫ    

    ҁࣴزᇡࣁ੃຤ޗޑޣ࿶ӦՏᆶғࠠࢲᄊჹ۸၈ࡋԖ΋ޑۓቹៜǶ྽੃຤ޣ

ምǴஒ཮ᜫཀߥ፦ၨԖࠔޑจࠔ܄ӄ୯ࣁᄊၨଯਔǴдॺᇡࠠࢲ࿶ӦՏᆶғޗޑ

бၨଯޑሽ਱ᖼວӄ୯ࠔ܄จǴࡺҁࣴزଷ೛ H4H4H4H4ǺǺǺǺ੃຤ޣӢન཮ቹៜ੃຤ޣӢન཮ቹៜ੃຤ޣӢન཮ቹៜ੃຤ޣӢન཮ቹៜԾԖࠔจԾԖࠔจԾԖࠔจԾԖࠔจ

    ࡋ۸၈ޑࡋ۸၈ޑࡋ۸၈ޑࡋ۸၈ޑ

    ҁࣴزᇡࣁ੃຤ޗޑޣ࿶ӦՏᆶғࠠࢲᄊჹᖼວ୏ᐒԖ΋ޑۓቹៜǶᖼວ୏

ᐒౢޑғࢂ੃຤ޣჹࠔౢܭЬᢀޑᇡޕᆶղᘐǴӧ੃຤ޑޣᇡޕύǴӄ୯ࠔ܄จ

ޑ࿶தਥᏵѦӧޣจਔǴ੃຤ࠔจᆶԾԖࠔ܄จǴӧᒧ᏷ӄ୯ࠔԾԖܭ፦ᓬࠔޑ

ૻ৲(ӵǺхးǵޕӜࡋ)ղᘐౢޑࠔᓬӍǴࡺҁࣴزଷ೛ H嫺H嫺H嫺H嫺ǺǺǺǺ੃຤ޣӢન཮ቹ੃຤ޣӢન཮ቹ੃຤ޣӢન཮ቹ੃຤ޣӢન཮ቹ

ៜԾԖࠔจޑᖼວ୏ᐒៜԾԖࠔจޑᖼວ୏ᐒៜԾԖࠔจޑᖼວ୏ᐒៜԾԖࠔจޑᖼວ୏ᐒ    

    ҁࣴزᇡࣁ੃຤ޗޑޣ࿶ӦՏᆶғࠠࢲᄊჹᖼວཀᜫԖ΋ޑۓቹៜǶ੃຤ޣ

Ⴃޣճ੻Ǵ྽੃຤ࠔౢޑႣයکሽ਱ǴޑႣයৎ৥ԏΕǵႣයܭ୷ࢂᖼວཀᜫޑ

යԾρޑ࿶ᔮૈΚஒගଯǴ܈ᇡࣁԾԖࠔจౢޑࠔճ੻ၨӄ୯ࠔ܄จեਔǴஒ཮

ୃӛᒧ᏷ӄ୯ࠔ܄จǴࡺҁࣴزଷ೛ H6H6H6H6ǺǺǺǺ੃຤ޣӢન཮ቹៜԾԖࠔจޑᖼວཀ੃຤ޣӢન཮ቹៜԾԖࠔจޑᖼວཀ੃຤ޣӢન཮ቹៜԾԖࠔจޑᖼວཀ੃຤ޣӢન཮ቹៜԾԖࠔจޑᖼວཀ

ᜫᜫᜫᜫ 

    ऩૈගϲԾԖࠔจ׎ޑຝǵࠔ፦ǴԶሽ਱Ξӝ౛Ǵᗨฅ੃຤ޗޑޣ࿶ӦՏᆶ

ғࠠࢲᄊၨଯ཮ୃӛၨܳࣁ຦ޑӄ୯ࠔౢ܄Ǵՠ྽੃຤ޣӧ٬ҔϷКၨࡕǴஒ཮

ӣᘜሽ਱ӝ౛ࠔ፦ΞӳޑจηᝩុᖼວǴࡺҁࣴزଷ೛ H7H7H7H7ǺǺǺǺԾԖࠔจᆶ੃຤ޣԾԖࠔจᆶ੃຤ޣԾԖࠔจᆶ੃຤ޣԾԖࠔจᆶ੃຤ޣ

ӢનჹԾԖࠔจ۸ޑ၈ࡋԖҬϕբҔޑቹៜӢનჹԾԖࠔจ۸ޑ၈ࡋԖҬϕբҔޑቹៜӢનჹԾԖࠔจ۸ޑ၈ࡋԖҬϕբҔޑቹៜӢનჹԾԖࠔจ۸ޑ၈ࡋԖҬϕբҔޑቹៜ    

    ऩૈගϲԾԖࠔจ׎ޑຝǵࠔ፦Ǵׯᡂ੃຤ޣჹܭԾԖࠔจЬᢀޑᇡޕᆶղ
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ᘐǴஒૈගϲ੃຤ޣჹܭԾԖࠔจޑᖼວ୏ᐒǴࡺҁࣴزଷ೛ H8H8H8H8ǺǺǺǺԾԖࠔจᆶԾԖࠔจᆶԾԖࠔจᆶԾԖࠔจᆶ

੃຤ޣӢનჹ੃຤ޣӢનჹ੃຤ޣӢનჹ੃຤ޣӢનჹԾԖࠔจޑᖼວ୏ᐒԖҬϕբҔޑቹៜԾԖࠔจޑᖼວ୏ᐒԖҬϕբҔޑቹៜԾԖࠔจޑᖼວ୏ᐒԖҬϕբҔޑቹៜԾԖࠔจޑᖼວ୏ᐒԖҬϕբҔޑቹៜ    

    ऩԾԖࠔจ׎ޑຝǵࠔ፦ࣣԖߥ᛾ǴЪሽ਱Ξե༹ӝ౛ǴԾฅ๏੃຤׳ޣӭ

ܭᐒ౗ஒεޑจࠔԾԖؼόᆅႣය҂ٰৎ৥ԏΕԖցᡂϯǴᒧ᏷ᓬ߾ӼӄགǴޑ

ၨܳ຦ޑӄ୯ࠔ܄จǴࡺҁࣴزଷ೛ H9H9H9H9ǺǺǺǺԾԖࠔจᆶ੃຤ޣӢનჹԾԖࠔจޑԾԖࠔจᆶ੃຤ޣӢનჹԾԖࠔจޑԾԖࠔจᆶ੃຤ޣӢનჹԾԖࠔจޑԾԖࠔจᆶ੃຤ޣӢનჹԾԖࠔจޑ

ᖼວ୏ᐒԖҬϕբҔޑቹៜᖼວ୏ᐒԖҬϕբҔޑቹៜᖼວ୏ᐒԖҬϕբҔޑቹៜᖼວ୏ᐒԖҬϕբҔޑቹៜ    

ಃΟ࿯ಃΟ࿯ಃΟ࿯ಃΟ࿯    ࣬ᜢᡂኧϐᏹբࠠۓက࣬ᜢᡂኧϐᏹբࠠۓက࣬ᜢᡂኧϐᏹբࠠۓက࣬ᜢᡂኧϐᏹբࠠۓက    

΋ǵԾԖࠔจ 

1.ᏹբࠠۓကǺ 

ਥᏵֆࣁ(1998)݊ߙ႟୧୘ԾԖࠔจΠۓޑကǴ႟୧཰ޣ೸ၸ୯ϣѦቷ୘ޑ

ӝբǴճҔᇙೡӕ࿉ࢂ܈жπБԄǴғౢ໻ӧ႟୧཰ޣҁي୘۫ᎍ୧ϐౢࣣࠔё

ᆀԾԖࠔจǴΞёᆀଛᎍ୘ࠔจǶ 

2.ᑽໆᄬय़Ǻ 

    ᆕᢀ΢ॊᏢޣ౛ፕǴԾԖࠔจϩࣁΟঁᄬय़Ǻ 

    (1)ԾԖࠔจࠔ፦Ǻ੃຤ޣӧ٬ҔၸำύаԾךག᝺ٰղᘐӳᆶᚯǴ೭္ࡰ   

 ፦ǶࠔЬᢀޑࠔჹ୘ޣ੃຤ࡰࢂ፦ࠔޑ       

    (2)ԾԖࠔจሽ਱ǺԾԖࠔจቷ୘ޑۓڋ܌ሽ਱Ƕ 

    (3)ԾԖࠔจ׎ຝǺࠔจ׎ຝࡰӸӧ࠼៝ܭ૶Ꮻύޑ΋ಔᖄགྷǶ 

Βǵ੃຤ޣӢન 

1.ᏹբࠠۓကǺ 

    ቹៜ੃຤ޣՉࣁ೽ҽޑΒঁӢનȨޗ࿶ӦՏȩϷȨғࠠࢲᄊȩǴ੃຤ޗޣ࿶

ӦՏຫեǴሽ਱ཀ᛽ຫଯǴሽ਱ཀ᛽ᆶ੃຤܌ޑޣளǵჹߦᎍౢࠔϷשԌ୘ޑࠔ

ᖼວǴϷჹሽ਱ᆶࠔ፦ᜢᖄޑ܄ख़ຎำࡋԖஏϪޑᜢ߯ǹԶғࠠࢲᄊࢂ੃຤ޑޣ

ѦڙΓሽॶᢀᆶΓ਱੝፦ϐಔӝǴঁࢂᄊࠠࢲ౜Ǵғ߄ᆕӝޑǵᑫ፪ـ୏ǵཀࢲ

ӧᕉნϷϣӧЈ౛࿶΋ೱՍ᏾ӝԶԋǶ 
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2.ᑽໆᄬय़Ǻ 

    ᆕᢀ΢ॊᏢޣ౛ፕǴ੃຤ޣӢનϩࣁѤঁᄬय़Ǻ 

    (1)ሽ਱ཀ᛽Ǻࡰ੃຤ޣ஑ܭݙᖼວեሽ୘ޑࠔำࡋǶ 

 Ҭǵু኷ǶޗǴӵǺπբǵ༐ӳǵࣁՉޑவ٣܌ѳВޣ੃຤ࡰ୏Ǻࢲ(2)    

    (3)ཀـǺࡰ੃຤ޣჹ٣ܭҹݤ࣮ޑǴӵǺԾךǵޗ཮ǵ࿶ᔮǵЎϯǵ҂ٰǶ 

    (4)ᑫ፪Ǻࡰ੃຤ޣ኷ܭவޑ٣ՉࣁǴӵǺᙍ཰ǵ੃ᇾǵࢬՉǵ१ނǵԋ൩Ƕ 

Οǵ۸၈ࡋ 

1. ᏹբࠠۓက: 

    Hepworth and Mateus(1994)ᇡ۸࠼៝ࣁ၈࠼៝ࢂࡋख़ፄᖼວ܈ᖼວ੝ۓϦ

љځдౢޑࠔཀკϷӛдΓ௢ᙚޑཀᜫǶаϷ໳ے୷(2003ȑᇡࣁȨࠔจ۸၈ࡋȩ

х֖ΟᅿཀကǺࠔจ۸၈ࠔࢂࡋจᖼວՉࣁύޑ΋ᅿୃـᒧ᏷ՉࣁǴ೭ᅿՉޑࣁ

ख़ፄᖼວՉࣁࡋจ۸၈ࠔǹࣁᖼວՉޑԖόϦѳࠔౢޑจࠔόӕܭ๱ჹ߄౜ж߄

ޑ΢ࣁՉޣ੃຤߄жࡋจ۸၈ࠔᖼວǹޑจࠔۓ੝ܭਔ໔ჹޑ๱ӧόӕ߄Ǵжࣁ

ᖼວК౗Ǵջ੝ࠔۓจӧᖼວύ܌՞ޑКٯຫଯǴ߄Ң੃຤ޣჹ၀ࠔจຫ۸၈Ƕ 

2. ᑽໆᄬय़: 

    ᆕᢀ΢ॊᏢޣ౛ፕǴ៝۸࠼၈ࡋϩࣁѤঁᄬय़Ǻ 

    (1)ख़ᖼཀᜫǺж߄๱ӧόӕޑਔ໔ჹܭ੝ࠔۓจޑᖼວǶ 

    (2)ӛдΓ௢ᙚǺӛдΓ௢ᙚ੝ࠔۓจǶ 

    (3)ҬΰᖼວཀᜫǺᖼວ੝ۓϦљځдౢޑࠔཀკǶ 

    (4)ᖼວКٯǺջ੝ࠔۓจӧᖼວύ܌՞ޑКٯຫଯǴ߄Ң੃຤ޣჹ၀ࠔจ      

       ຫ۸၈Ƕ 

Ѥǵᖼວ୏ᐒ 

1. ᏹբࠠۓကǺ 

    Tauber (1972)ჹܭᖼວ୏ᐒᇡࣁۓΓॺᖼނਔᔈ၀Ԗ΋٤ٰԾᖼނՉࣁҁ

ࣁஒᖼວ୏ᐒᘜځࡕزਏҔϐ୏ᐒǴ࿶җࣴࠔԾౢٰߚǴԶي 7 ໨Ǻࣁѳ఩คڻ
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ނᖼעՉᖿ༈ǹࢬޑǹΑှཥىᅈךа؃Ծނᖼڙቚబ΋٤኷፪ǹ٦ࢲВதғޑ

྽բ೿ѱғޑ္ࢲ΋ᅿၮ୏ǹᙖ๱ௗ᝻୘ڙ٦ࠔགڈ۔ᐟǹଓ؃ЊѦޗޑҬ࿶

ᡍǹڙ٦૸ሽᗋሽ܈ວשډᙑەߡکࠔ೤ޑ኷፪ᆶԋ൩གǶќѦ Schiffman and 

Kanuk (2000)ΨගрǴ੃຤ޑޣᖼວ୏ᐒࢂ੃຤ޣӧ౛܄Ϸག܄ሡ؃០ΚΠԶౢ

ғޑǶ 

2. ᑽໆᄬय़: 

ᆕᢀ΢ॊᏢޣ౛ፕǴᖼວ୏ᐒϩࣁΎঁᄬय़Ǻ 

(1)౛܄ᆶགޑ܄ሡ؃Ǻᖼޑނၸำࢂ౛܄ᆶག܄ϐ໔ޑҬϕբҔౢғǶ 

(2)ԾךᅈىǺڙ٦ᖼޑނၸำٰᅈىԾρǶ 

(3)ӢᔈዊࢬǺΑှཥࢬޑՉᖿ༈ǴόᡣԾρၟό΢ዊࢬǶ 

(4)೿ѱၮ୏Ǻעᖼނ྽բ೿ѱғޑ္ࢲ΋ᅿၮ୏Ƕ 

(嫺)གڈ۔ᐟǺᖼނύᙖ๱ௗ᝻୘܈ࠔᢀٰ࣮ڙ٦གڈ۔ᐟǶ 

 Ҭ࿶ᡍǶޗޑҬ࿶ᡍǺᡏᡍӧѦޗ(6)

(7)૸ሽᗋሽǺڙ٦ᆶ۫঩૸ሽᗋሽǵວשډᙑەߡ܈ࠔ೤ޑၸำϷԋ൩གǶ 

ϖǵᖼວཀᜫ 

1.ᏹբࠠۓက: 

Dodds et al.Ȑ1991ȑᇡࣁᖼວཀᜫࣁ੃຤ޣᜫཀ຾Չᖼວࢌ໨ౢޑࠔᐒ౗ǵ

ёૈ܄ᆶཀკǶ 

2.ᑽໆᄬय़: 

    ᆕᢀ΢ॊᏢޣ౛ፕǴᖼວཀᜫϩࣁΟঁᄬय़Ǻ 

    (1)ᖼວᐒ౗:੃຤ڙޣӚᅿӢનቹៜԶᖼວ୘ޑࠔᐒ౗Ƕ 

    (2)ъԃϣᖼວޑёૈ߈:܄යϣ੃຤ޣӢ٬Ҕ࿶ᡍԶӆԛᖼວޑёૈ܄Ƕ 

    (3)ᖼວཀკ:੃຤ޣᖼວౢࠔϐཀკǶ 
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ಃѤ࿯ಃѤ࿯ಃѤ࿯ಃѤ࿯    ࣴزଷ೛ࣴزଷ೛ࣴزଷ೛ࣴزଷ೛ᆶᆶᆶᆶܜኬϩܜ݋ኬϩܜ݋ኬϩܜ݋ኬϩ݋ 

    ҁࣴزа੃຤ࣁޣᢀᗺǴ௖૸ᛰ֩ໆೡ۫ԾԖࠔจᆶ੃຤ޣӢનჹᖼວՉࣁ

ࢲ࿶ӦՏǵғޗޑيҁޣ፦ǵሽ਱аϷ੃຤ࠔຝǵ׎ޑจࠔрԾԖزቹៜǴࣴޑ

ࠠᄊǴࢂց཮ׯᡂдॺޑЈ౛Ǵቹៜдॺᖼວ୘۸ޑࠔ၈ࡋǵ୏ᐒᆶཀᜫǶ 

    ӧࣴزጄൎБय़Ǵҗܭਔ໔کԋҁޑज़ڋǴคݤჹӄѠ᡼܌Ԗޑᛰ֩۫຾Չ

ፓࢗǴӢԜᙹۓѠύӦ୔೹Ҙ୘୮ۙޑԽМᆶநࢂऍࣁЬǴ຾ՉჴӦࣴزǴаୢ

  Ƕ࠼Ьा៝ޑৎᛰ֩۫ٿԜࢗБԄፓޑڔ

    җܭҁࣴزа੃຤ޣӢનࢂցቹៜԾԖࠔจޑᖼວՉࣁࣁЬाࣴز໨ҞǴӢ

Ԝܜኬჹຝଞჹම࿶ӧᛰ֩ໆೡ۫ᖼວၸԾԖࠔจౢޑࠔ੃຤ࣁޣЬǴႣीวܫ

300 ҽୢڔ๏Ҟ኱ࣴزჹຝǶ 

ಃϖ࿯ಃϖ࿯ಃϖ࿯ಃϖ࿯    ಍ीϩ݋಍ीϩ݋಍ीϩ݋಍ीϩ݋    

ҁࣴز௦ҔΠӈϩ݋БԄǺ 

΋ǵ௶ॊ܄ϩ݋ 

ҁࣴز௶ॊ܄಍ीࢂҔٰϩ݋ᡂኧޑ኱ྗୃৡǵύѧ໼ӛǵϩթޑελǵঢ়

ᄊǵԾᡂኧکӢᡂኧ኱ྗৡ(George and MalleryǴ2003)Ƕ 

Βǵࡋߞϩ݋ 

ҁࣴ٬زҔୢڔፓࡋߞޑڔୢ,ࢗϩ݋௦Ҕ Cronbach ͉(George and 

MalleryǴ2003)Ƕ 

Οǵਏࡋϩ݋ 

ҁࣴޑز೭٤ᡂኧ೿Ԗӭঁᄬय़Ǵ܌аךॺ཮Ҕࡌᄬਏࡋ(construct 

validity)ٰϩך݋ॺޑᄬय़Ƕ 

ѤǵӢનϩ݋ 

ҁࣴز௦Ҕ௖઩܄Ӣનٰϩ݋ǴԾԖࠔจᆶ੃຤ޣӢનჹ۸ܭ၈ࡋǵᖼວ୏

ᐒکᖼວཀᜫޑቹៜǶ٬ҔȨЬԋϩϩ݋ȩբӢનϩޑ݋Ҟޑӧעܭ౲ӭޑᡂኧ
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ᆒᙁࣁ፾ҔޑǴ٠ЪҔࣁᔠۓෳᡍࡌޑᄬਏࡋϷᄬۺਏࡋ(construct 

validity)Ƕ 

ϖǵӭϡ଑ᘜϩ݋ 

  ҁࣴزȨԾᡂኧȩჹȨᔈᡂኧȩϐቹៜ௦Ҕӭϡ଑ᘜϩ݋ǹҬϕբҔҭࢂ௦

ӭϡ଑ᘜϩ݋Ƕ 

ಃಃಃಃϤϤϤϤ࿯࿯࿯࿯    Ⴃය่݀Ⴃය่݀Ⴃය่݀Ⴃය่݀ᆶ่ፕᆶ่ፕᆶ่ፕᆶ่ፕ    

΋ǵႣය่݀ 

ଞჹ H1Ǻ೸ၸҁࣴڔୢޑزፓࢗϐࡕǴךॺᇡࣁѱय़΢Ԗ೚ӭᛰ֩۫ޑԾ

ԖࠔจǴԶ੃຤ޣ཮ӧ٬ҔǵКၨၸࡕǴᒧ᏷಄ӝሡ؃ǵሽ਱ӝ౛ࠔޑจρុᖼ

ວǴӢԜԾԖࠔจ׎ޑຝǵࠔ፦ǵሽ਱ஒ཮،ޑ࠼៝ۓӣࢬ౗ଯեǶ 

   ଞჹ H2Ǻ೸ၸҁࣴڔୢޑزፓࢗϐࡕว౜Ǵ྽੃຤ޣԵቾ჋၂ཥࠔޑจਔǴ

೯த཮ᒧ᏷ᖼວၨεǵӑຝၨӳࠔޑจǶӵ݀ૈගϲࠔจ׎ຝ܈फ़ե൩ૈ຾Զቚ

у੃຤ޣᖼວԾԖࠔจޑ୏ᐒǶ 

    ଞჹ H3Ǻ೸ၸҁࣴڔୢޑزፓࢗϐࡕว౜Ǵ੃຤ޣᖼວՖᅿࠔจ܄ۓ،ޑ

Ӣન೯த٬ࢂҔࠔ፦ǵ᏾ᡏࠔจ׎ຝаϷሽ਱ӝ౛ำࡋǴ੃຤ޣሡाࢂޑ΋ᅿߥ

ምޑག᝺Ǵࠔจ๏ߥޑምགཇଯǴ੃຤ޣᖼວޑཀᜫΨ཮ၟ๱ගଯǶ 

ଞჹ H4:೸ၸୢڔፓ่݀ޑࡕࢗว౜ǴךॺႣය੃຤ޗޑޣ࿶ӦՏᆶғࠠࢲ

ᄊၨଯਔǴдॺᇡࣁӄ୯ࠔ܄จၨԖߥምǴ཮ᜫཀЍбၨଯޑሽ਱ᖼວӄ୯ޑ܄

 จǶࠔ

ଞჹ H嫺Ǻ೸ၸୢڔрٰ่݀ޑزࣴ܌ǴךॺႣයӧ੃຤ޑޣᇡޕύǴӄ୯

ӵǺхးǵٯ)৲ૻޑ཮ਥᏵѦӧޣ፦Ǵ੃຤ࠔޑจࠔԾԖܭ፦཮ᓬࠔޑจࠔ܄

 ᓬӍǴ຾Զቹៜᖼວ୏ᐒǶޑࠔղᘐౢ(ࡋӜޕ

ଞჹ H6:೸ၸࣴزፓࡕࢗǴךॺႣය੃຤ޑޣᖼວཀᜫࢂ୷ܭႣයৎ৥ԏ

ΕǵႣයሽ਱کႣයࠔౢޑճ੻ǴӢԜ྽੃຤ޑޣ࿶ᔮૈΚගଯ܈ӄ୯ࠔจޑճ

੻फ़եǴ੃຤ޣ཮ჹӄ୯ࠔ܄จౢғၨεޑᖼວཀᜫǶ 
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    ଞჹ H7: ೸ၸҁࣴزࣴޑزፓࢗϐࡕว౜ǴᗨฅךॺႣය྽੃຤ޗޑޣ࿶

ӦՏᆶғࠠࢲᄊගଯ཮ୃӛၨܳࣁ຦ޑӄ୯܄୘ࠔǴՠԾԖࠔจᆶ੃຤ޣӢનҬ

ϕբҔΠǴ٩ฅёૈӣᘜሽ਱ӝ౛ǵࠔ፦ӳޑԾԖࠔจᝩុᖼວǶ  

ଞჹ H8: ೸ၸҁࣴزࣴޑزፓࢗϐࡕว౜ǴךॺႣයӧԾԖࠔจᆶ੃຤ޣ

ӢનҬϕբҔΠǴऩૈගϲԾԖࠔจ׎ޑຝǵࠔ፦Ǵஒૈගϲ੃຤ޣჹԾԖࠔจ

ᖼວޑ୏ᐒǶ 

ଞჹ H9: ೸ၸҁࣴزࣴޑزፓࢗว౜ǴόᆅႣය҂ٰޗ࿶ӦՏǵғࠠࢲᄊ

ԖՖᡂϯǴӵ݀ԾԖࠔจࠔ࡭ߥ፦ǵ׎ຝǴЪሽ਱ӝ౛Ǵ੃຤ޣᒧ᏷ᓬؼԾԖࠔ

จޑᐒ౗٩ฅεܭӄ୯ࠔ܄จǶ 

Βǵ่ፕ 

    ਥᏵ΢ॊႣය่ࣴ݀زǴךॺᇡࣁԾԖࠔจ׎ޑຝǵࠔ፦کሽ਱཮ቹៜ੃຤

۸၈ޑจࠔ཮ቹៜ߾ᄊࠠࢲғک࿶ӦՏޗޑޣᖼວཀᜫǹ੃຤کᖼວ୏ᐒޑޣ

፦аϷሽ਱Ǵࠔຝǵ׎ځምߥจૈࠔ࿶ᔮૈΚගϲǴԶԾԖޑޣǴՠӵ݀੃຤ࡋ

ϝฅ཮֎Ї੃຤ޣӣᖼǴӢԜҁࣴزႣයԾԖࠔจҁ׎ޑيຝǵࠔ፦کሽ਱ஒࢂ

ቹៜ੃຤ޣᖼວՉޑࣁЬाӢનǶ 
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